QUARTERLY CERTIFICATE ON COMPLIANCE
WITH COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS
(Programs Originally Produced for
the Child Audience)

FOR THE PUBLIC FILE

Station WPTY

Quarter Ending 12/312012

Reviewed By* BUDDY REIN
*Responsible Station Official

CERTIFICATE OF COMPLIANCE WITH STATUTORY LIMITS AND
SECTION 73.670 (COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS)

This certifies that during the past calendar quarter the above-referenced station, its
network and/or its syndicators, as a standard practice, formatted and broadcast the
children's programs which are listed below to assure that they would be within the
statutory limits permitted for commercials and commercial matter in such programs.

Commercial Overages (if any)

Program Titles Date Amount of Overage

Jack Hanna’s Wild Countdown NONE
Ocean Mysteries

Born to Explore

Sea Rescue

Recipe Rehab

Food for Thought

Animal Explorations

Dated this 9 day of _ Jan ,2013_.

Title:
Licensee:

12725214.1
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REIN, JR, WALTER

From: Lev, Christina R. [Christina.R.Lev@abc.com]

Sent: Monday, December 31, 2012 2:21 PM

Cc: Allen, Peggy

Subject: 4th Quarter FCC Report - LWN Children's Programming

As the deadline for the FCC report for children’s programming on the Live Well Network approaches, I
wanted to inform you that the document has remained the same from last quarter. If you need the
document again, it is available on our affiliate website, LNET. If you haven’t registered yet, simply go to
www.lwnlnet.com and click register — once you fill out the required information and get approved you will
receive an email with your username and temporary password. After you login to LNET, click on
“Children’s Programming” and the documentation needed for the FCC report is available to download.

9:00A E/l: Taste Buds
EST/PST

9:30A EN: AquaKids
EST/PST

10:00A E/l: Real Life 101
EST/PST

10:30A E/l: Major Decision
EST/PST

11:00A E/l: Animal Atlas
EST/IPST _

11:30A E/l: Mystery Hunter
EST/PST

All of our Children’s Programs are geared towards children over the age of 13, so there are not any
conflicts with commercial regulations to worry about.

I am sending this email to the traffic and programming contacts I have at each of our affiliates, if someone
else handles the FCC report for your station, please let me know and I will add them to this email for
future reference.

Feel free to email me if you have any questions.

Happy Holidays!

Christina

Christina Lev | Live Well Network

Manager - Affiliate Relations, Marketing & Program Planning
®: 312-899-4037

®: 312-343-6286 (cell)

“4: Christina.R.Lev@abc.com

5<: 190 North State Street | Chicago, IL | 60601

www .livewellnetwork.com

s

NLTWOREK

1/7/2013



MAJOR DECISION
FCC E/l Children’s Programming Production Statement
: Effective 5/1/2010
: s 0 20 episodes x 30 minutes
DQC‘S"O” Age group: 13-16 / TV-G

Closed Captioned

@Md} or

Closed Captioning:
Programs will be delivered to stations fully Closed Captioned.

FCC EA:
* Program Producers verify that they follow guidelines as outlined by the FCC in order for this program to be

classified as an FCC Children's Television Educational/lnformational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16

* Program Producers will deliver program to station with the FCC's required E/I logo on screen for the entire
duration of the program (not necessary during commercial time.)

Commercial Limits:
* Program Producers will keep total commercial time within the program to 7:00 or less.

FCC E/l compliant website:
* Program Producers warrants that Major Decision is in full compliance with FCC regulations.

* Additionally, Program Producers will neither mention nor show onscreen any commercial website inside the
program content of Major Decision with the exception of the series website.

* Program Producers agree to maintain the website in a manner in compliance with the FCC Kids E/I guidelines.
Program Producers agrees to give stations 5 days notice prior to adding any ads, logos or potentially commercial
material to the website in order for stations to review material.

No Host Selling:
* Program Producers will not use any program character, host, or the program’s name to endorse any product
within the program nor during any commercial time during the program.

Distributed by:

The Television Syndication Company, Inc.
Cassie Yde-President

520 Sabal Lake Drive, Suite 108
Longwood, FL 32779

Ph: 407-788-6407 Fax: 407-788-4397
cassie@ivsco.com

www.tvsco.com




Real Life 101
FCC E/l Children’s Programming Production Statement
Effective 9/5/2010
26 episodes x 30 minutes
Age group: 13-16 / TV-G

LM

Closed Captioning:
Programs will be delivered to stations fully Closed Captioned.

ECC E/l:

* Program Producers verify that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children's Television Educalional/informational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16

* Program Producers will deliver program to slation with the FCC's required E/l logo on screen for the entire
duration of the program {not necessary during commercial time.)

Commercial Limits:
* Program Producers will keep total commercial time within the program to 7:00 or less.

FCC E/l compliant website:
* Pragram Producers warrants that Real Life 101 is in full compliance with FCC regulations.

+ Additionally, Program Producers will neither mention nor show onscreen any commercial website inside the
program content of Real Life 101 with the exception of the series website http:iwww.ri101.com

* Program Producers agree to maintain the website http://www.r107.com_in a manner in compliance with he
FCC Kids E/l guidelines. Program Producers agrees (o give stations 5 days nolice prior 1o adding any ads, logos
or potentially commercial material to the website in order for stations lo review material.

No Host Selling:
* Program Producers will not use any program character, host, or the program’'s name to endarse any product
within the program nor during any commercial lime during the program.

Produced by:

The Television Syndication Company, Inc.
Cassie Yde — Executive producer

520 Sabal Lake Drive, Suite 108
Longwood, FL 32779

Distributed by:

The Television Syndicalion Company, Inc.
Cassie Yde-President

520 Sabal Lake Drive, Suite 108
Longwood, FL 32779

Ph: 407-788-6407 Fax: 407-788-4397
cassielvscy.com




Aqua Kids Adventures
FCC E/l Children's Programming Production Statement
26 episodes x 30 minutes
Age group: K13-16/ TV-G

Closed Captioning:
Programs will be delivered fully Closed Captioned.

FCC E/l:

* Program Producers verify that hey follow guidelines as outlined by the FCC in order for this program to be classified as
an FCC Children’s Television Educational/Informational Pragram for kids primarily up to age 16. The show is targeted to
children ages 13-16.

" Program Producers will deliver program lo station with the FCC's required E/l logo on screen for the entire duration of
the program (not necessary during commercial time.)

Commercial Limits:
* Program Producers will keep total commercial time within the program to 7:00 or less.

FCC E/l compliant website:
* Program Producers warrants that Aqua Kids Advenlures is in full compliance with FCC regulations.

* Additionally, Program Producers will neither mention nor show onscreen any website inside the program
content of Aqua Kids Adventures with the exception of:

http:/laguakids. v/
http:adventureproductions. com

* Program Producers agree to mainlain the website hitp://aquakids.lv/ in @ manner in compliance with the
FCC Kids E/l guidelines. Program Producers agrees to give 5 days notice prior to adding any ads, logos or potentially
commercial material to the website in order for stations to review material

No Host Selling:
* Program Producers will not use any program character, host, or the program'’s name to endorse any product within the

program nor during any commercial time during the program.

* Program Producers will not use any program character, host. or the program's name to endorse any website or web
product within the program itselfl nor during any commercial time within the program

Produced by: Distributed by:

Adventure Productions Showplace Television Syndication

George Slover - Producer Hal Pontious - President

7718 Belair Road, Suite 2, Baltimore, MD 21236 3023 N. Clark S\, #890, Chicago, IL 60657
410-663-5093 Fax: 410-663-3930 773-935-1572 Fax:206-984-4179
george@aquakids.tv halp@showplaceonline.com

www .aquakids.tv wivw showplaceonling.com
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LITTON’S WEEKEND ADVENTURE

COMMERCIAL LOAD AND WEB SITE REPORT

FOURTH QUARTER 2012

FOLLOWING IS A LIST OF ALL LITTON’S WEEKEND ADVENTURE PROGRAMS
PROVIDED TO ABC  AFFILIATES DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN TO
SIXTEEN YEARS OLD DURING THE THIRD QUARTER OF 2012. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL
OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES
INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

il Program: Jack Hanna’s Wild Countdown
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

2. Program: Ocean Mysteries
Duration: Half-hour

Number of Network Commercial Minutes: 7:00



3. Program: Born to Explore
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

4. Program: Sea Rescue
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

3 Program: Recipe Rehab
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

6. Program: Food for Thought with Claire Thomas
Duration: Half-hour

Number of Network Commercial Minutes: 7:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
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ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (¢) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)

AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR

MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
12/19/12



